
DAFTAR ISI 
SAMPUL ................................................................................................ i 

TANDA PERSETUJUAN SIDANG ....... Error! Bookmark not defined. 

HALAMAN PENGESAHAN ............... Error! Bookmark not defined. 

ABSTRAK ........................................................................................... iv 

ABSTRACT ........................................................................................... v 

UCAPAN TERIMA KASIH ................. Error! Bookmark not defined. 
DAFTAR ISI .......................................................................................... i 

DAFTAR TABEL ................................................................................. 3 
DAFTAR GAMBAR............................................................................. 4 

DAFTAR BAGAN ................................ Error! Bookmark not defined. 

BAB I PENDAHULUAN ...................... Error! Bookmark not defined. 
1.1 Latar Belakang .......................... Error! Bookmark not defined. 

1.2 Rumusan Masalah ..................... Error! Bookmark not defined. 
1.3 Tujuan Penelitian ...................... Error! Bookmark not defined. 

1.4 Manfaat Penelitian .................... Error! Bookmark not defined. 
1.4.1 Manfaat Teoritis ............ Error! Bookmark not defined. 

1.4.2 Manfaat Praktis .............. Error! Bookmark not defined. 
1.5 Sistematika Penulisan ................ Error! Bookmark not defined. 

BAB II  TINJAUAN PUSTAKA .......... Error! Bookmark not defined. 
2.1 Hasil Penelitian Terdahulu......... Error! Bookmark not defined. 

2.2 Landasan Teori .......................... Error! Bookmark not defined. 
2.2.1 Konsep Public Relation . Error! Bookmark not defined. 

2.2.2 Teori Harold Lasswell.... Error! Bookmark not defined. 
2.2.3 Strategi Komunikasi ...... Error! Bookmark not defined. 

2.2.4 Promosi ......................... Error! Bookmark not defined. 
2.2.5 Brand Image .................. Error! Bookmark not defined. 

1. Dimensi Brand Image .... Error! Bookmark not defined. 
2.2.6 Perilaku Konsumen ........ Error! Bookmark not defined. 

2.3 Kerangka Pemikiran ....... Error! Bookmark not defined. 

BAB III METODOLOGI PENELITIANError! Bookmark not 

defined. 
3.1 Metode Penelitian ..................... Error! Bookmark not defined. 

3.2 Desain Penelitian ...................... Error! Bookmark not defined. 
3.3 Sumber Data ............................. Error! Bookmark not defined. 

3.4 Teknik Pemilihan Informan ....... Error! Bookmark not defined. 
3.5 Teknik Analisis Data ................. Error! Bookmark not defined. 

3.6 Uji Keabsahan Data .................. Error! Bookmark not defined. 

BAB IV .................................................. Error! Bookmark not defined. 

HASIL PENELITIAN .......................... Error! Bookmark not defined. 
4.1 Strategi Komunikasi Kopi Chuseyo melalui Media Sosial 

Instagram .................................. Error! Bookmark not defined. 
4.1.1 Postingan Instagram....... Error! Bookmark not defined. 

4.1.2 Konten Giveaway .......... Error! Bookmark not defined. 
4.1.3 Konten Promosi Produk . Error! Bookmark not defined. 

4.1.4 Konten Event Bundling.. Error! Bookmark not defined. 



4.1.5 Konten Event foodtruck . Error! Bookmark not defined. 

4.1.6 Konten Grand Opening Cabang BaruError! Bookmark 

not defined. 
4.1.7 Live Streaming .......................... Error! Bookmark not defined. 
4.1.8 Kolaborasi ................................. Error! Bookmark not defined. 

4.1.9 Influencer ...................... Error! Bookmark not defined. 
4.1.10 Artis .............................. Error! Bookmark not defined. 

4.1.11 Media ............................ Error! Bookmark not defined. 
4.1.12 Komunitas Instagram ..... Error! Bookmark not defined. 

4.2 Kendala Komunikasi Kopi ChuseyoError! Bookmark not 

defined. 

BAB V PEMBAHASAN ....................... Error! Bookmark not defined. 
5.2 Strategi Komunikasi Kopi Chuseyo Dalam Membangun Image 

Kedai Kopi Kpop ...................... Error! Bookmark not defined. 
5.2 Kendala Kopi Chuseyo Dalam Mempertahankan Brand Image

 ................................................. Error! Bookmark not defined. 
BAB VI PENUTUP ............................... Error! Bookmark not defined. 

6.1 Kesimpulan ............................... Error! Bookmark not defined. 
6.2 Saran ......................................... Error! Bookmark not defined. 

6.2.1 Saran Akademis ............. Error! Bookmark not defined. 
6.2.2 Saran Praktis .................. Error! Bookmark not defined. 

DAFTAR PUSTAKA ............................ Error! Bookmark not defined. 
LAMPIRAN .......................................... Error! Bookmark not defined. 

 

 



DAFTAR TABEL 
 

Tabel 2. 1 Hasil Penelitian Terdahulu .......... Error! Bookmark not defined. 

 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



DAFTAR GAMBAR 
 

Gambar 4. 1  Akun Instagram Kopi ChuseyoError! Bookmark not defined. 

Gambar 4. 2   Konten Giveaway Kopi ChuseyoError! Bookmark not defined. 
Gambar 4. 3 Konten Promosi Produk Kopi Chuseyo dengan promo Shopeefood Error! 

Bookmark not defined. 
Gambar 4. 4 Konten Event Bundling Kopi Chuseyo )Error! Bookmark not defined. 

Gambar 4. 5  Konten Event Foodtruck Kopi ChuseyoError! Bookmark not defined. 
Gambar 4. 6  Konten Grand Opening Cabang baru Kopi ChuseyoError! Bookmark not 

defined. 
Gambar 4. 7   Live Streaming Kopi ChuseyoError! Bookmark not defined. 

Gambar 5. 1  Konten Instagram Kopi Chuseyo Pada Event CupsleeveError! Bookmark not 

defined. 
 

 

 

 


	DAFTAR ISI
	DAFTAR TABEL
	DAFTAR GAMBAR

